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This presentation is done in 

total independence from the 

event organizer.  I have no 

link of interest to declare 

with the topic presented.
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6th alcohol consumer among 
OECD countries

(11,7 liters per capita per year)

Almost 1/4 of excessive 
drinkers 

10% drink 58% of consumed 
alcohol

Binge drinking 
(in the month): 

36,6% of 17-
years old

41 000 
deaths 

Social cost:
€120 

billions

Alcohol level of 
consumption in 
France
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Alcohol industry influence 
Common strategies 

• Point out the responsibility of consumers

• Disseminate false allegations on health impact

• Put economic interests first

• Unravel existing legislations by pleading their 
inefficiency and promoting self-regulation

• Present marketing as a legitimate source of 
information

• Be close to policy-makers
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Case study n°1
Alcohol and pregnancy, alcohol and cancer : how to make 
people doubt? 

Arguments against pregnancy warning (source: EHESP):

• Questionable measure (e.g., ineffective, or the pictogram clearly links alcohol 
to mortality), 

• Pregnancy warnings would have counterproductive effects (on women and 
the wider economy)

• Better alternatives exist (e.g., targeted prevention programs, prevention by 
health professionals). 

=> The most vocal come from the wine
industry (French spec.)
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Case study n°1
Alcohol and pregnancy, alcohol and cancer : how to make 
people doubt? 

« The final report makes it clear that alcohol 

abuse (and not any alcohol consumption) is a 

risk factor. The wine industry welcomed the 

balance of this text, which prioritizes the fight 

against harmful alcohol consumption and 

defends moderation.» 

Vin et Société, Annual report 2022
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Case study n°2
The alcohol industry, a legitimate prevention operator?
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Case study n°3
Influencers’ regulation : when 
economic interests come first



9

Case study n°3
A counterexample: the taxation of vinipops adopted in 2019, 
despite intense lobbying

Attached to this email from Castel: argumentation in 5 points and 
amendment proposal 

=> Tax finally adopted and approved by the “Conseil constitutionnel”
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What can we do?
As public institutions and civil society

• Promote evidence-based studies and international health authorities' recommendations 

• Raise public awareness on risks and damages

• Deconstruct marketing and lobbying strategies, as well as conflicts of interests in the public field

• Collect data upon which build advocacy work

• Avoid manipulation by the industry (not participate to events organized by organizations linked 
to the industry)
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MERCI !

Reconnue d’utilité publique 
Fondée en 1872 par Louis Pasteur et Claude Bernard

www.addictions-france.org • contact@addictions-france.org
ANPAA – 20, rue Saint-Fiacre 75002 Paris • Tel : 01 42 33 51 04

Suivez-nous sur : 
    AddictionsFr
    Association Addictions France
    Association Addictions France 

http://www.addictions-france.org/
mailto:contact@addictions-france.org

